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Dear Esteemed Readers

Thank you for subscribing to

the “Expert in You" Magazine.
We created this magazine for
entrepreneurs, consultants,
coaches, and professionals
whose passion and expertise
ignite the endless possibilities
of growth and empowerment.
As we embark on this journey
together, | invite you to grab your
favorite cup of coffee or tea, find
your coziest reading spot, and
allow the pages of our magazine
to unfold the blueprint to your
unparalleled success.

~ Our Vision and Your Journey

Expert in You” is more than a
publication; it's a movement
dedicated to showcasing the
brilliance of experts, influencers,
and entrepreneurs who are not
just participating in their industries
but actively reshaping them. Our
mission is clear: to celebrate the
expertise within you, whether
you're a seasoned entrepreneur,
a rising influencer, or an
established expert. This magazine
is your stage, a platform where
the titans of business, life, and
career converge.

With an entrepreneurial career
spanning over three decades
in business, consulting, and
mentorship, my journey has
been a testament to the power
of resilience, adaptability, and
visionary leadership. These
experiences have shaped my
path and fueled my passion for
empowering others to discover
and harness their unique

expertise. “Expert in You” reflects
this passion, a testament to the
brilliance and potential within
each of us.

A Celebration of Expertise

As we gear up for our spring
edition, our pages are filled with
inspiring stories, groundbreaking
ideas, and exclusive insights
from thought leaders who are
defining the future. Our magazine
celebrates achievements,
insights, and the relentless
pursuit of excellence. It's about
lifting others as we climb, sharing
strategies, philosophies, and
innovations that define success in
the modern world.

Join Us

| warmly invite you to join us

on this exciting journey. Let
“Expert in You" be your partner in
celebrating your achievements,
sharing your insights, and
pursuing excellence. Together,
we will navigate the ever-evolving
landscape of business and
innovation, leading the charge
toward a future where everyone
can realize their fullest potential.

Thank you for your trust, your
stories, and your expertise.
Together, let's make “Expert in
You" a beacon for those who
aspire to leave a mark on the
world. This isn’t just a publication;
it's a testament to the brilliance
and potential within you.

Ann Carden.
Publisher
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Ann Carden is widely
recognized as a leading expert
in her field, holding esteemed
titles as a Top Business
Consultant and a Marketing
and Sales Strategist. Boasting
over 40 years of experience in
business, marketing, sales, and
management, Ann has coached
and consulted with hundreds
of coaches, entrepreneurs, and
business owners across more
than 70 industries, guiding
them to achieve enhanced
success.

As the Founder and CEO of A.
Carden Inc. and the innovative
Expert In You brand, programs,
and attraction marketing

and media agency, Ann, is
dedicated to helping business

professionals flourish and
achieve their goals.

Her entrepreneurial journey
began in 1991 when financial
hardship led her to start her
first business, which she
successfully expanded into

the international market,
pre-dating the widespread

use of the internet and

modern technology. She has
established, grown, and sold
five additional prosperous
businesses. Today, Ann focuses
her extensive expertise on
strategic business growth
coaching and consulting,
particularly aiding other
coaches, consultants, and
professional entrepreneurs in
launching and scaling premium,

highly profitable ventures. Her
Expert In You coaching services
and programs offer a distinctive
and effective methodology,
accelerating client business
success and establishing them
as expert authorities and micro-
influencers within their niches.

Ann is also a three-time
published author, with her
latest book, “Expert In You,”
achieving #1 International
Bestseller status. She has
been featured across major
media outlets, including ABC,
NBC, CW, and FOX affiliates. A
sought-after speaker, Ann has
delivered keynote addresses
on numerous virtual and live
stages. Her written works have
appeared in various magazines

and online publications, and
she has been a guest on
hundreds of podcasts and
hosts her own show, the Expert
In You podcast.

Recently, Ann was honored
with induction into the
prestigious Who's Who in
America for Entrepreneurship
and Who's Who In America
for Professional Women,
recognizing her significant
contributions to the field.

Throughout her career, Ann
has educated, influenced, and
profoundly impacted tens of
thousands of entrepreneurs
and businesses through her
keynote speeches, workshops,
seminars, programs, and digital
platforms.
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n today’s hyper-competitive

business environment, standing out

is more than having a great product

or service. It's about strategically

positioning yourself as a top
professional in your market, niche, or
industry. Attraction EXPERT marketing
turns your knowledge and expertise
into a magnetic appeal when you
increase your visibility with the people
you want to attract.

Having started and built multiple
businesses over the years, I've learned
that stepping into the spotlight to

be seen and heard is the fastest

path to growth, bigger opportunities,
more success, and greater impact.
Being the person at the front of the
room, whether on the mic or hosting
workshops, seminars, and events,
builds more credibility and visibility
than just being another face in the
crowd. Leaders lead, and experts and
trailblazers stand out.

Over the past decade, | have
leveraged the power of social media
and built a powerful digital presence.
As a result, it has opened opportunities
to expand beyond my local market and
build my businesses globally. In this
article, we will explore the high-impact
marketing strategies | use and teach
my clients to use. These strategies

can help you be seen and heard as
the recognized expert and authority in
your niche, field, or industry, get paid
premium fees for your brilliance, and
scale up your business. They will work

in any industry, profession, or market.

Build Authority Through
Speaking Engagements

Speaking at virtual or in-person events
is a powerful way to establish authority
in your industry. It puts you directly

in front of an engaged audience,
ready to absorb your insights. Identify
conferences and seminars that align
with your expertise to find speaking
opportunities. Pitch session ideas that
showcase your knowledge and clearly
provide value to attendees. Remember,
the goal is to leave a lasting impact, so
tailor your presentations to provoke
thought and inspire action.

Amplify Visibility & Expand
Your Influence by Creating
Your Own Stage

A few of my favorite high-impact
strategies for building credibility,
visibility and attracting high-caliber
clients and opportunities are what |
call Stepping Into The Expert Spotlight.
My high-impact “create your own
stage” process includes podcasting
(guesting or hosting), virtual events,
and speaking.

Hosting a podcast, speaking virtually to
OPA (other people’s audiences), live-
streaming, and running virtual events
allows you to control the narrative

and delve deep into topics of your
expertise. When implemented correctly
and with a developed system, these

Step Into The Expert
Spotlight & Sell:

High-Impact Attraction
Marketing
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strategies are predictable and consistent
for client and revenue growth. This also
allows you to leverage the power of
speaking with scalability in less time while
expanding your reach worldwide. Though
speaking on live stages is influential, it's
hard to scale and doesn’t give you the
same personal freedom as virtual stages.
But, live speaking is a leveraged way

to reach more people and grow your
business or income.

Establish Credibility with
Thought Leadership and
Authority Content

Credibility is earned by consistently
providing value through insightful
content. Thought leadership can take
many forms, from in-depth blogs and
articles to comprehensive white papers,
case studies, and expert educational
videos. The objective is to address your
perfect clients’ pain points, challenges,
and desires and provide solutions that
aren’t readily available elsewhere. Use

EXPERT IN YOU MAGAZINE

platforms like LinkedIn to share your
content, engage with peers, and further
establish your authority in the field.

Harness the Power of Social
Media

There has never been more opportunity
in history to be seen and noticed

by people worldwide right at your
fingertips and 24/7. Leveraging social
media is essential for maintaining
continuous engagement and building
omnipresence in your industry. Platforms
such as LinkedIn, Twitter, Instagram, and
Facebook allow you to connect with
audiences globally at any time of the day,
reinforcing your expert status with each
post, comment, and share.

To harness the full power of social

media, develop a content calendar that
spans various types of interactions—
from sharing thought leadership articles
and insightful commentary on industry
trends to engaging directly with followers

through comments and live sessions.
Utilize tools like scheduling software to
maintain a consistent online presence,
ensuring your voice is heard 24/7.

This strategy boosts your visibility and
establishes you as an accessible and
responsive figure in your field. Remember,
the goal is to be present where your
audience spends their time and to
provide value that keeps them engaged
and coming back for more.

Write an Expert Book

Publishing an expert book is a milestone
for many professionals. It serves as

a testament to your expertise and
significantly enhances your credibility.
When writing your book, focus on
unique insights you can offer that are
not extensively covered in your field. A
well-marketed book can open new doors
for speaking engagements, consulting
opportunities, and more. With my Expert
In You (done-for-you) packages, we can
write and publish your expert book in




as little as sixty days so you can begin
generating high-quality leads and building
your influence.

Gain Media Exposure and
Publicity

Media exposure can catapult your
reputation and broaden your reach. Craft
compelling press releases highlighting
your unique angle or fresh insights on
trending topics. Pitch these stories to
journalists and media outlets that cover
your industry. Get featured in publications
like this Expert In You magazine.

Building a network of media contacts
can prove invaluable, offering repeated
opportunities to highlight your expertise
to a broader audience.

Conclusion

Each strategy offers a unique avenue

to project your voice and expertise into
the business community, enhancing

your professional brand. By integrating
speaking engagements, podcasting,
virtual events, thought leadership, book
writing, and media engagement into your
marketing efforts, you can confidently
enter the expert spotlight. Remember, the
essence of attraction marketing lies in
your ability to inform, inspire, and lead.

Are you ready to step into the expert
spotlight and let your expertise sell for
you? Let’s work together. | invite you to
schedule a personalized appointment
with me, Ann Carden, to explore how we
can implement high-impact strategies and
systems into your business to level up
and scale up your visibility, credibility, and
profitability. Together, let’s help you rise to
the top of your niche, industry, or field. To
schedule an appointment, book a call @
annlcarden.com
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@ MIC UP

LEVEL-UP YOUR EXPERT INFLUENCE with virtual
and in-person speaking engagements! Lean how
to leverage specaking to grow and scale your
business. Podcasts, workshops, events, and
getting in front of other people’s audiences will
build global visibility.

@ MEDIA BUILDER

STAND OUT AND BE SEEN AS THE EXPERT AND
AUTHORITY IN YOUR NICHE TO ATTRACT CLIENTS,
OPPORTUNITIES AND MILLIONS

In Only 2-6 months, you will have a podcast,
articles, and multiple marketing assets to step
into the spotlight as the expert you are!
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We write YOUR EXPERT BOOK!

These expert lead-generating books have

brought in multiple millions of dollars for

clients. And we provide 20 printed copies of

your book!

@) annLcarden.com/expert

BOOK NOW ann@annLcarden.com
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n the dynamic world of publishing,
where self-publishing and Al-
generated books have opened

the floodgates wide, distinguishing
meaningful literature from the
masses has become an increasingly
challenge. Amidst this sea of
content, a beacon of excellence and
dedication to the craft of book publishing
shines brightly: Nancy Erickson, an
award-winning author, international

speaker, and the visionary founder of
two book-related businesses: The Book
Professor and Stonebrook Publishing.
Nancy’s journey in the publishing world is
not just about creating books; it's about
crafting legacies, empowering authors,
and setting unparalleled standards in the
industry.

Today, we sit down with Nancy in an
exclusive interview. This conversation
peels back the layers of her illustrious
career and reveals the motivations,
challenges, and triumphs that have
marked her journey. You will gain insights

into the unique services she offers, learn
the importance of a white-glove approach
in book writing and publishing, and
discover the impact of Nancy’s work on
the lives of her clients and the broader
literary community.

Whether you're an aspiring who's author
dreaming of your first book, a seasoned
writer who wants to leave a lasting legacy,
or simply a lover of great stories, this
interview promises to enlighten, inspire,
and motivate you to see the art of book
creation in a whole new light.

Ann: Hi Nancy. | was drawn to you
because you have an approach to book
writing and publishing that | haven’t seen
before. Can you explain what you do?

Nancy: rd be happy to! | own two
book-related businesses: The Book
Professor and Stonebrook Publishing,
an award-winning nonfiction publishing
house. We work with high-net worth
individuals, CEOs, business leaders,

influencers and celebrities and offer
them a white-glove, very hands-on
experience to write, edit, publish, market,
and distribute their books worldwide.

We have a fabulous professional team

of designers, layout artists, editors, and
proofreaders that create a high-impact
nonfiction book—a purely professional
product that will make you proud.

Ann: There are a lot of people who help
people write books. What makes you
different?

NGHC)’.' Nobody else works with you
from your initial idea and holds your
hand through the entire process—

from your first idea to a professionally
published book product that's distributed
worldwide. You can find someone to help
you write your book, but they don’t have
our do-it-right-the-first-time process. We
lead you step-by-step through a proven
process to write your book that means
you won't ever encounter writer’s block.
It's efficient and effective. But further,
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when you're finished writing, you won't
have to figure out how to publish your
book because professional publishing
through Stonebrook Publishing is part of
the package. You'll never be faced with

a sloppy self-published book that can be
an embarrassment, rather than a credit, to
your name. Instead, we produce a book
product that will share your vision, elevate
your status, and create a lasting legacy.

In the dynamic world of publishing,

where self-publishing and Al-generated
books have opened the floodgates wide,
distinguishing meaningful literature from

12.
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the masses has become an increasingly
challenge. Amidst this sea of content,

a beacon of excellence and dedication
to the craft of book publishing shines
brightly: Nancy Erickson, an award-
winning author, international speaker,
and the visionary founder of two book-
related businesses: The Book Professor
and Stonebrook Publishing. Nancy’s
journey in the publishing world is not
just about creating books; it's about
crafting legacies, empowering authors,
and setting unparalleled standards in the
industry.

Ann: Nancy, your journey in the
publishing world is both inspiring and
unique. Can you share what initially
drew you into the field of publishing, and
perhaps a bit about your early career?

Nancy: Absolutely, Ann. My entry into
the publishing world was somewhat
serendipitous. Initially, my career was in
the high-tech industry. | was a systems
engineer with IBM and later worked for
Oracle Corporation. My early career was
diverse, and it offered me a rich tapestry
of experiences across various industries.
Yet, | found myself consistently drawn to
the power of written words and the art of
storytelling.

Many years ago, my father became
terminally ill, so | quit my tech job to be
with my parents during that time. And
after he passed away, | decided to go
back to school to study what | loved most:
writing. | earned a Master of Fine Arts
degree with an emphasis in writing, and
after | graduated, | quickly recognized a
gap in the market: the need for a more
personalized, meticulous approach to
bringing books to life.

Ann: its fascinating how your diverse
background influenced your path. What
was the motivation behind starting
Stonebrook Publishing? What did you
want to achieve that was different from
what was already out there?

Nancy: When | looked at the publishing
landscape, | saw a significant shift toward
self-publishing (and now Al-generated
content) which, while democratizing the
process, often overlooked the artistry and
depth that make books truly memorable.

| founded Stonebrook Publishing with

a clear vision: to restore the essence

of book creation as a crafted service

and to focus on quality, integrity, and
collaboration so we could publish high-
impact nonfiction books. | wanted to

offer authors a sanctuary where their
voices could be heard and their stories
could be honed to perfection. | wanted to
create a publishing house that not only
prioritized the author’s vision but also the
lasting impact of their work on readers.

EXPERT IN YOU MAGAZINE
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Essentially, Stonebrook was born out of

a desire to blend traditional publishing’s
meticulousness with modern agility and
innovation, ensuring that each book we
publish is a testament to excellence and a
treasure for its readers.

And when | discovered that most people
who have an incredible message to share
aren’t necessarily good writers, | founded
The Book Professor and a step-by-step
process that turns people who aren’t
writers in to published authors. These
two companies work in tandem to help
our clients write, publish, market, and
distribute their books worldwide.

Ann: That's a powerful vision, Nancy.
It's clear that your motivation is deeply
rooted in enhancing the quality and
impact of published works. How did your
early experiences shape the way you
approach your work with authors today?

Nancy: My early experiences taught
me the value of listening and the
importance of empathy. In this business,
understanding an author’s vision and

the message they want to convey is
paramount. | learned that by truly listening
to our authors and immersing myself in
their world, | could help them articulate
their thoughts and ideas more effectively
and craft books that not only combined
with our commitment to excellence,
shapes how we work. We view each book
as a unique journey we embark on with
the author, guided by a mutual quest for

EXPERT IN YOU MAGAZINE

We distribute your book worldwide to librarles, bookstores, and
online booksellers and clalm your authority as a published author.

With our expert team of artists, designers, proofreaders, and
copywriters, we produce your book product in hardcover,
softcover, ebook, and audiobook.

Together we write, complete, and edit your book to
get it ready to publish.

We get your book idea out of your head and
simplify writing it with a step-by-step
roadmap.

guality and impact.

Ann: Nancy, you are renowned for your
comprehensive and tailored services.
Could you elaborate on the range of
services you offer to authors who work
with you?

N(IHC)/.' Of course, Ann. We pride
ourselves on offering a white-glove, end-
to-end service that caters to every aspect
of the book publishing process. Our
approach is holistic, starting from the very
inception of an idea to the moment the
book reaches its readers and beyond.

First, we begin with the planning phase,
where we work closely with our authors

to refine their book concept and identify

the purpose and audience for the
book. We also map out the contents

of their entire book in a process | call
BookMapping. We create a separate
BookMap for each chapter, which is a
visual representation of everything that
will be in that chapter—every point they
will make, every story they will tell, and
every lesson they want to convey.

After that, we move into the writing
phase. | work hand-in-hand with the
author to write and edit their work until
we have a completed manuscript. And we
never encounter writer's block because
we have our BookMaps that convey
everything they're going to write.

Publishing with Stonebrook means having
access to a professional team of design
and production experts who handle the
cover design, layout, and the physical and
digital production of the book. We ensure
that the final product is not only beautiful
but also meets industry standards and
appeals to the target market.

Finally, we support our authors through
the marketing and distribution phase. This
includes developing marketing strategies,
creating promotional materials, and
securing distribution channels to ensure
the book reaches a worldwide audience.

Ann: That's quite comprehensive. It
sounds like between The Book Professor
and Stonebrook Publishing, you really do
cover every base. How do you ensure
that these services are tailored to each
author’s unique needs and goals?

Nancy: Personalization is at the core
of everything we do. We recognize

that each author and book project is
unique, with its own set of challenges
and objectives. Our process begins
with a deep-dive consultation to fully
understand the author’s vision, goals,
and expectations. From there, we craft
a customized plan that aligns with their
specific needs, whether they're first-
time authors looking to make an impact
or seasoned professionals aiming to
broaden their reach. Our team is flexible
and responsive, adapting our strategies

13.



and services as the project evolves to
ensure the best possible outcome for the
book and the author.

Ann: It's clear that you not only provide
a wide range of services but also deeply
value the individual needs of each author.
Your commitment to personalized, high-
quality service truly sets you apart in the
publishing industry. Nancy, in an industry
as competitive as publishing, standing
out is crucial. What would you say is your
unique value proposition that attracts
authors to choose you over others?

Nancy: The publishing industry is
indeed crowded, and there are many
charlatans who are more than willing
to take your money. We distinguishes
ourselves through a few key pillars:
our white-glove service, the quality of
our output, and our tailored approach.
Each of these elements is woven into
the fabric of our operations and reflects
our commitment to not just meeting
,but exceeding, the expectations of our
authors.

Our white-glove service encapsulates
the bespoke, hands-on support we offer
throughout the writing and publishing
process. From the initial concept to

the post-publication phase, we're with
our authors every step of the way. This
level of service ensures that authors

feel supported, understood, and valued,
which is something they often miss in the
broader publishing market.

And we are unwavering in our
commitment to quality. Whether it's
writing, editing, design, or production, we
hold each book to the highest standards.
Our team comprises industry veterans
who bring a wealth of experience

and a keen eye for what makes a

book successful, both critically and
commercially.

Ann: It's clear that Stonebrook
Publishing offers an unparalleled
publishing experience. How do these
values translate into the success of your
authors’ books?

14.

Nancy: Our approach not only attracts
authors to work with us but also plays

a crucial role in the success of their
books. By focusing on personalized
support, quality, and a tailored approach,
we’re able to produce books that not
only achieve commercial success but
also make a meaningful impact on

their intended audience. Our authors
frequently report back that their

books have opened new doors for

them, whether in the form of speaking
engagements, professional opportunities,
or a strengthened brand presence. In
essence, our approach ensures that each
book is a credit to the author’'s name and
a valuable addition to their legacy.

Ann: What are some of the most
common expectations your clients have,
and how do you manage to meet or
exceed them?

Nancy: Authors come to us with a
variety of expectations, Ann, but at their
core, they're looking for a partner who
can bring their vision to life while ensuring
a smooth, enriching publishing journey.
They expect a level of service that's not
just transactional but deeply personal and
professional. They want their book to be
a meaningful addition to their legacy, and
they rely on us to make that happen.

To meet these expectations, we focus
on three key areas: communication,
expertise, and a commitment to
excellence. Our clients value our

transparent communication throughout
the publishing process, keeping them
informed and involved at every stage.
They appreciate our expertise, not just
in publishing, but in understanding their
needs and goals, ensuring their book
aligns with their broader personal and
professional objectives.

Moreover, our commitment to excellence
in every facet of our work—from
meticulous editing and proofreading

to our marketing strategies—ensures
that the final product not only meets

but exceeds their expectations. This
comprehensive approach has been
instrumental in not just meeting our
clients’ expectations but often surpassing
them.

Ann: can you share some specific
experiences or feedback you've

received from clients that highlight how
Stonebrook Publishing has impacted their
journey?

Nancy: Absolutely. One of the most
rewarding aspects of our work is the
feedback we receive from our authors.
For instance, one author shared

that before coming to us, they felt
overwhelmed by the publishing process.
They appreciated our ability to demystify
publishing, providing clear guidance and
support that transformed what seemed
like a daunting task into an achievable
and enjoyable journey. This author’s book
went on to significantly elevate their

EXPERT IN YOU MAGAZINE



professional profile, which was beyond

what they had imagined possible.

Ann: It's clear that the relationship
between you and your authors goes
beyond the traditional publisher-author
dynamic. It's more of a partnership

that fosters growth, confidence, and
success. Nancy, your dedication to your
clients’ success and satisfaction is truly
remarkable.

Nancy: Our key to ensuring alignment
is continuous communication and
collaboration with our authors. We hold
regular meetings to discuss progress,
address any concerns, and make
adjustments as needed. Our authors

are integral to each decision we make,
ensuring the book that we are creating
together truly reflects their vision and
achieves their goals. This collaborative
approach is what makes the journey with
us not just a service, but a partnership.

EXPERT IN YOU MAGAZINE

Ann: As we look to the future, the
publishing industry continues to evolve
at a rapid pace. Based on your extensive
experience and success, how do you see
the future of publishing, and what advice
do you have for authors to stay ahead of
the curve?

NGHC)!.' The future of publishing is both
exciting and challenging, Ann. Technology
is reshaping how we create, distribute,
and consume content. Digital platforms
are becoming increasingly significant,
and the rise of audiobooks and eBooks
continues to change reading habits.
However, amidst these changes, the core
value of publishing remains the same: to
share knowledge, stories, and insights
that engage, educate, and entertain.

One major trend | see is the growing
importance of niche markets and
specialized content. Readers are
looking for books that speak directly

to their interests and needs, offering
opportunities for authors to connect with

their audience on a deeper level.

Another trend is the emphasis on
multi-platform presence. It's not enough
to publish a book; authors need to
engage with their audience across
various channels, including social media,
podcasts, and online platforms. This
multi-dimensional approach helps build a
community around their work, enhancing
visibility and impact.

To thrive in this changing landscape,
authors should focus on authenticity
and quality. Authenticity in sharing
your unigue voice and perspective will
always resonate with readers and set
you apart in a crowded market. Quality,
in terms of content and presentation,
remains paramount, as it reflects your
professionalism and respect for your
audience.

Further, embracing technology and

leveraging new platforms for promotion
and engagement can significantly amplify

15.



your reach. However, amidst these
advancements, never lose sight of the
fundamental reason for publishing your
book—to share something valuable and
make a lasting impact.

Finally, staying informed about industry
trends and being adaptable to change
are crucial. The future belongs to those
who are not only forward-thinking but
also flexible enough to evolve with the
industry.

16.

Ann: This conversation has been
incredibly enlightening. Before we
conclude, do you have any final thoughts
for our readers, especially those
considering taking the next step in their
publishing journey?

Nancy: To all the aspiring authors and
thought leaders out there, remember
that your story, your knowledge, and
your insights have the power to inspire

change, educate minds, and touch hearts.
If you’re on the fence about taking that
next step, know that there's never been a
better time to share your voice with the
world.

We are more than just your publisher;
we're your partner in this journey. Our
dedication to excellence, combined

with a personalized and comprehensive
approach, ensures that your book not only
sees the light of day but shines brightly in
the hearts and minds of your readers. We
understand the challenges and
uncertainties that come with writing and
publishing a book, but we also know the
incredible rewards that await on the other
side.

If you're ready to turn your vision into
reality and make a lasting impact, we
invite you to reach out. Let's discuss how
we can bring your book to life, together.

Ann: Thank you for sharing your passion
and insights with us today. For those
inspired to learn more or to start their
publishing journey, where can they find
more information?

Nancy: They can visit our website

at www.thebookprofessor.com

or reach out directly via email at
nancy@thebookprofessor.com | offer
consultations to understand your vision
and discuss how we can support your
publishing goals. Whether you're at

the idea stage or have a complete
manuscript, we're here to help make your
dream a reality.

Ann: That's a wrap on our insightful
conversation with Nancy Erickson. For
anyone looking to leave a mark on the
world through their words, Nancy and her
team are ready to guide you every step of
the way. Thank you, Nancy, for your time
and wisdom.

Visit: www.thebookprofessor.com
Email: nancy@thebookprofessor.com
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WANT TO BUILD A HIGH-END
PROFESSIONAL BUSINESS YOU LOVE
TO 7-FIGURES AND BEYOND?
Let’s Work Together!

Simplify and transform your professional business. Build your
visibility, credibility, and profitability! We help you be seen as the
expert and authority in your industry and accelerate your _
revenue growth with high-caliber clients and scalable high-end & "
programs. Book a call now and step into your next level of (
growth.

CONTACT

x _IJ @ acarden.com
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Putting the "Wow" Back
into the Client Experience:

The Key to Standing Out In a
Competitive Market
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